Syracuse University comm.UNITY

Social Media Committee

Application for Social Media Workshop

Who We Are: The comm.UNITY Social Media Committee is a student-run group that was established to educate local non-profits on social media. We aim to provide guidance to non-profits as they establish a sustainable social media plan to enhance their outreach efforts.

How We Can Help: The Committee will hold workshops throughout the academic year that will address each non-profit’s specific social media needs. Additionally, the Committee will distribute a social media handbook and create “sample” Twitter, Facebook, and YouTube accounts for non-profits to use for future reference.

Restrictions: While the Committee is happy to aid in non-profits’ transition to adopting new or expanded social media practices, we cannot be a long-term resource for social media guidance. We hope that by providing a handbook and sample social media sites for reference, we can effectively answer any questions that may arise throughout the non-profits’ social media use.

Tell us about yourself:
1. What is the name of your organization? ________________________________

2. Does your organization currently have someone designated to monitor and update social media sites?_________

a. If not, would someone be able to commit to managing your social media sites after attending our workshop?_________

3. Who is your organization’s target audience?

4. Who are your organization’s main competitors?

5. Which of the following social media sites does your organization currently use? (Circle all that apply.)

a. Facebook

b. Twitter

c. YouTube

d. LinkedIn

e. Other____________________________________________________

6. Which social media sites is your organization interested in using and/or learning more about?

a. Facebook

b. Twitter

c. YouTube

d. LinkedIn

e. Other____________________________________________________

7. How do you think social media can benefit your organization?

8. What are your concerns about social media? (Circle all that apply.)

a. It’s too complex

b. Not enough staff to monitor and update sites

c. It takes too much time to keep sites updates

d. Don’t understand how it can help an organization

e. Other_____________________________________________________

f. No concerns

Social Media Workshop: 
9. How long would you like our social media workshop to be?

a. 3-5 hours

b. Less than 3 hours

c. 5+ hours

10. Please circle the days and times that representatives from your organization could attend a workshop.

a. Monday (daytime/evening)

b. Tuesday (daytime/evening)

c. Wednesday  (daytime/evening)

d. Thursday  (daytime/evening)

e. Friday (daytime/evening)

f. Saturday (daytime/evening)

g. Sunday (daytime/evening)

11. How many representatives from your organization do you expect to attend a workshop? ____________

12. What would you like to see in a social media handbook/how-to guide?

13. Any other questions or concerns?
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